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The International Excellence in Retail Financial Services Awards 2011 

 

Bank of China Wins Best Branch Banking  
 

 Bank of China wins Best Branch Banking Award  

 

 Bank of China set up a new core banking system. 

 

 Over 120 banks and financial institutions from 22 countries across the Asia 

Pacific, Gulf region and Central Asia were evaluated as part of the Excellence 

in Retail Financial Services programme. 

 

Singapore, March 11
th

 2011 – Bank of China has been named Best Branch Banking by the 10
th

 

International Excellence in Retail Financial Services Awards Programme.  The bank received 

the award at The International Excellence in Retail Financial Services 2011 Awards ceremony, 

held in conjunction with the region‟s most prestigious retail banking event, the Excellence in 

Retail Financial Services Convention. The ceremony was held at the Shangri La Hotel in Kuala 

Lumpur on March 11
th

 2011.  

  

About 150 senior bankers from award-winning banks in 29 countries across the Asia Pacific, 

the Middle East, Central Asia and Africa attended the glittering event that recognises their 

efforts in bringing superior products and services to their customers. 

 

The awards programme, administered by The Asian Banker and refereed by prominent global 

bankers, consultants and academics, is the most prestigious of its kind. 

 
A stringent three-month evaluation process based on a balanced and transparent scorecard used 

to determine the winners and the positions of various retail banks in the region is attached.  

 

Bank of China wins Best Branch Banking Award 

 

 Bank of China wins Best Branch Banking Award for its outstanding performance in branch 

management in 2010, generating the highest score in the award evaluation for this category. 

The bank is also the first Chinese to win a product award in the international category. 

 

In 2010, Bank of China‟s branch building strategy showcased a significant progress in post-

crisis. The bank‟s average fee income generated by branch increased almost 20% and average 

balance of savings account has grown by over 10% since the beginning of 2010. Although the 

number of branches went up slightly, the bank simplified layers and upgraded 2000 branches in 

order to integrate operations and improve service levels.  It also interconnected eastern and 

western layouts to increase percentage of key geographic areas.  

 

Meanwhile  BOC has accelerated its urbanization network building efforts and expanded into 
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county areas at a faster pace than its peers. By June 2010, its urban institutions accounted for 

70% of the bank‟s total institutions, showing a high urbanization level. BOC has over 1,000 

county institutions to cover 2,004 counties in China. Coverage of peripheral areas increased 

slightly compared with 2007. Coverage rate in key districts is over 60%, 18% higher than 

national average level.  BOC has also invested $150m into its ATM network expansion with 

centralized operations for cash handling and distribution. As a result, the degree of self service 

transactions reached more than 50%, which significantly enabled counters to increase its sales 

activity accordingly.  

 

 

New core banking system a key success factor of the branch rationalisation 

 

Bank of China established a new core banking system with proactive innovation and coherent 

interconnectivity among different businesses to enable it to compete and address evolving 

customer needs .  

 

This core banking system boasts features such as streamlined and user-friendly operating 

processes, and provides sufficient controls in risk and centralized information resources.  

Related project teams have been set up to implement new business processes in offices after 

the core banking implementation. They carried out over 50 process optimized projects on 

customer information integration, integrated monitor and control for tellers, counter operation 

optimization, centralized approval, branch sales process integration via multiple dimensions.  

 

Consequently, the number of people dedicated for sales has increased as 25% of the branch 

staff involved are now involved in the sales process.  The bank also put forward centralized 

operating centres for ATM logistics, which prevents mistakes and fraud caused by manual 

labour. Centralized approval projects were conducted for integrating quality assessment and 

loan approvals. Many processes have been streamlined and simplified. For instance, the time to 

open an account is reduced from 27 minutes to 15 minutes by way of integrated personal 

comprehensive account-opening process and facilitated form filling. Online appointments of 

opening accounts are even available in provincial branches.  

  

Over 170 banks in 29 countries across Asia, and this year for the first time Africa, were 

evaluated as part of The International Excellence in Retail Financial Services 

Programme. 

 

“This year over 170 banks and financial institutions in 29 countries across Asia were evaluated 

as part of The Excellence in Retail Financial Services Programme in what has become the most 

prestigious, comprehensive and anticipated awards programme that recognises the pursuit of 

excellence amongst retail financial institutions anywhere in the world today” said Philippe 

Paillart, chairman of The International Excellence in Retail Financial Services Programme. He 

added: “It is amazing to see the rapid development of the retail financial services industry 

every year, and to experience the narrowing gap between mature and emerging market banks in 

terms of operational efficiency and technology.”  

 

The transparent award evaluation process uses a balanced scorecard approach and a 

comprehensive methodology to evaluate the strength of individual banks‟ retail banking 
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businesses that involve extensive research and probing interviews, and taps the combined 

experience of a team of experienced researchers.  

 

Paillart, formerly vice chairman and CEO of DBS Bank and a pioneer in the retail banking 

industry in the Asia Pacific region, elaborated: “The Asian Banker Excellence Programme was 

instituted in 2001 on the premise that an outstanding player in the retail financial services 

industry should build business franchises that are sustainable, competitive and profitable over a 

period of time. To stay abreast of the rapidly growing geographic scope of the programme, The 

Asian Banker has renamed the awards „The International Retail Financial Services Awards‟ in 

2011.” 

 
       

About The Asian Banker 

 

The Asian Banker is the region‟s most authoritative provider of strategic business intelligence 

to the financial services community. The Singapore-based company has offices in Singapore, 

Malaysia, Hong Kong and Shanghai as well as representatives in London, New York and San 

Francisco. It has a business model that revolves around three core business lines: publications, 

research services and forums. The company‟s website is www.theasianbanker.com 
 

 

 

For more information please contact: 

Mr Thomas Zink 

Tel: (+65) 6236 6535 

tzink@theasianbanker.com 

 

 
 

-Ends- 

http://www.theasianbanker.com/
mailto:tzink@theasianbanker.com

